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Helsinki

The most functional city in the 
world 

More sustainable lifestyles for 
residents and visitors 
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The goal is to be carbon neutral by 2035.





66% of residents 
identified the climate 
crisis as their major 
concern when 
thinking about the 
future of the city*..
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*The City of Helsinki: 

The safety research 2018



Helsinki Marketing
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Helsinki Marketing 

Owned by the City of Helsinki 

Responsible for operative city marketing for 

Helsinki (150 partners)

Helsinki Marketing interacts with local residents, 

visitors, decision-makers and experts.
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Myhelsinki.fi
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Video link: 
Myhelsinki case
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http://materialbank.myhelsinki.fi/media/2024


MyHelsinki: 
helping people
experience the
best of Helsinki



MyHelsinki Service Promise

“Your local guide

to Helsinki”
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Open Data
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In Helsinki, the data is 
available for public access.  15



MyHelsinki Open API
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MyHelsinki Open API
Location Data
Event Data
Activity Data
We make sure the data is High quality

Comprehensive
Up-to-date
Curated 



Sustainability
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How can we as 
a city marketing 
organization 
contribute to 
sustainability? 
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What if making 
sustainable choices 
could be easily 
embedded into your 
everyday life? 
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https://www.myhelsinki.fi/en/think-sustainably


Video link:
Think Sustainably – Your Local 
Guide for Sustainable Helsinki

https://vimeo.com/343409304


Think Sustainably combines
sustainable services,
experiences, and 
transportation in Helsinki 
into one easy-to-use service 
on MyHelsinki.fi. 



The new digital service is 
based on sustainability 
criteria that have been tailor-
made for Helsinki.



Video  link: 
The Think Sustainably criteria – A 
Toolbox for a more Sustainable Lifestyle

https://vimeo.com/343408170


A platform
for action.
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The Think
Sustainably
Criteria



Focus of the Impacts 
to the Environment



Energy production

Mobility

Food production & 

consumption

33



34

1. Restaurants, 

cafés & bars

2. Events

3. Venues

4. Shops

5. Accommodation

6. Attractions



Working with professionals…

Demos Helsinki, an independent 
think tank

High-level professionals from 
different organisations
e.g. University of Helsinki, Smart & Clean foundation, The Finnish Innovation Fund 
Sitra, Business Finland & independent sustainability experts



In each category, there are 
a minimum number of 
requirements that the actor 
must implement in order to 
fulfil the criteria. 



The sustainability criteria are 
built in such a way that the 
fulfilment of all the criteria 
demands long-term work. 



Food and Service Energy Social Sustainability Others

The establishment serves “Best 

Choice” seafood dishes that 

follow WWF Sustainable 

Seafood Guide.

If the place has its own electrical 

contract, 100% of the electricity 

used is sourced from  solar, 

water, bio, or wind energy.

The operator employs people 

who may be difficult to place in 

the work environment.

The restaurant, cafe or bar has 

an environmental program or 

certification.

It is easy for the customer to find 

locally produced items. 

If the place has its own heating 

contract and an option to use 

district heating, then the heating 

is supplied by renewable district 

heating.

Both visitors and staff have 

guidelines on how to report and 

deal with sexually or otherwise 

inappropriate behaviour.

The establishment recycles 

more that the regional waste 

management guidelines require, 

for example, it recycles plastic.

It is easy for the customer to find 

Organic or Fair Trade 

certificated products.

The establishment has a 

measurable plan to reduce 

energy consumption that can 

be monitored.

Information about accessibility

and potential obstacles and 

barriers are clearly visible.

Directions emphasize the use of 

public transport and walking or 

cycling to the venue.

No disposable tableware or 

cutlery is used.

Most of the lighting uses LED 

lights.

More than one nutritionally 

balanced vegan alternative on 

offer.

Leftover portions are sold at 

reduced prices directly to the 

customer, via an app, or is 

donated to an operator in the 

voluntary sector.

The premises have tap water on 

offer.

Restarurants, 
cafés and bars

(10/17)
(min/max) 
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Energy Social sustainability Others Others

The organizers have a plan on 

how to minimize the visitors’ 

environmental impact when 

traveling to and from the event 

and have taken measures to 

ensure that travel to and from the 

event is more environmentally 

friendly.

Both visitors and staff have 

guidelines on how to report and 

deal with sexually or otherwise 

inappropriate behaviour.

Visitors have the opportunity to 

fill their water bottles.

The organizers have earplugs

available during events that may 

cause aural damage to members 

of the audience.

If the place has its own electrical 

contract, 100% of the electricity 

used is sourced from  solar, 

water, bio, or wind energy.

Information about accessibility

and potential obstacles and 

barriers are clearly visible.

If the event offers food, a 

savoury and sweet vegan option 

is available.

A portion of the props and 

materials created for the event 

(for example, exhibition carpets & 

banners) can be reused or 

recycled.

The carbon footprint of each 

individual visitor has been 

calculated and is visible in the 

event communications.

Leftover portions are sold at 

reduced prices directly to the 

customer, via an app, or is 

donated to an operator in the 

voluntary sector.

When planning an event, the 

environmental effects of the 

event on the surrounding green 

spaces have been taken into 

consideration and minimized.

No disposable tableware or 

cutlery is used.

Events

(8/17)

It is possible to offset one’s 

carbon footprint emissions 

when buying a ticket, or it is 

automatically offset.

The operator employs people 

who may be difficult to place in 

the work environment.

The event recycles more that 

the regional waste management 

guidelines require, for example, it 

recycles plastic.

The event has an environmental 

program or certification.
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Energy Social Sustainability Others Others

Most of the lighting uses LED 

lights.

Both visitors and staff have 

guidelines on how to report and 

deal with sexually or otherwise 

inappropriate behaviour.

Directions emphasize the use of 

public transport and walking or 

cycling to the venue.

A portion of the props and 

materials created for the event 

(for example, exhibition carpets & 

banners) can be reused or 

recycled.

If the place has its own electrical 

contract, 100% of the electricity 

used is sourced from  solar, 

water, bio, or wind energy.

Information about accessibility

and potential obstacles and 

barriers are clearly visible.

Visitors have the opportunity to 

fill their water bottles.

The venue has an 

environmental program or 

certification.

If the place has its own heating 

contract and an option to use 

district heating, then the heating 

is supplied by renewable district 

heating.

The operator employs people 

who may be difficult to place in 

the work environment.

No disposable tableware or 

cutlery is used.

The venue recycles more that 

the regional waste management 

guidelines require, for example, it 

recycles plastic.

Venues

(7/15)

The venue produces its own 

renewable energy.

Leftover portions are sold at 

reduced prices directly to the 

customer, via an app, or is 

donated to an operator in the 

voluntary sector.

The venue has a measurable 

plan to reduce energy 

consumption that can be 

monitored.



Shops (6/13) 

Energy Products Others

If the place has its own electrical contract, 

100% of the electricity used is sourced 

from  solar, water, bio, or wind energy.

The store sells second-hand goods. The store recycles more that the regional waste 

management guidelines require, for example, it 

recycles plastic.

If the place has its own heating contract 

and an option to use district heating, then 

the heating is supplied by renewable district 

heating.

It is also possible to borrow merchandise. The operator employs people who may be difficult 

to place in the work environment

Most of the lighting uses LED lights. The store accepts items that are no longer 

in use and repurposes them or has them 

repaired.

The store has an environmental program or 

certification.

The shop offers items made from recycled 

materials for sale.

Directions emphasize the use of public transport 

and walking or cycling to the venue.

More than one of the products for sale has an 

eco-label, an organic or Fair trade label.

It is easy for the customer to find locally 

produced items.



Accommodation
(13/20)

Energy Food Social Sustainability Others

Most of the lighting uses LED 

lights.

Leftover portions are sold at 

reduced prices directly to the 

customer, via an app, or is 

donated to an operator in the 

voluntary sector.

Information about accessibility

and potential obstacles and 

barriers are clearly visible.

The hotel has an environmental 

program or certification.

The carbon footprint of each 

individual guest has been 

calculated and is visible in hotel 

communications.

The premises have tap water on 

offer.

Both visitors and staff have 

guidelines on how to report and 

deal with sexually or otherwise 

inappropriate behaviour.

Directions emphasize the use of 

public transport and walking or 

cycling to the venue.

It is possible to offset one’s 

carbon footprint emissions 

when buying a ticket, or it is 

automatically offset.

A vegan selection should be 

available for a nutritionally 

balanced breakfast.

The operator employs people 

who may be difficult to place in 

the work environment.

No disposable tableware or 

cutlery is used.

100% of the electricity used is 

sourced from  solar, water, bio, or 

wind energy.

The establishment serves “Best 

Choice” seafood dishes that 

follow WWF Sustainable 

Seafood Guide.

Provisioning favours

environmentally friendly 

products with eco-labels.

If the place has its own heating 

contract and an option to use 

district heating, then the heating 

is supplied by renewable district 

heating.

It is easy for the customer to find 

locally produced items.

The hotel has a measurable 

plan to reduce energy 

consumption that can be 

monitored.

The hotel has ways to reduce 

water consumption in the hotel 

rooms.

Hotel rooms have at least four 

different types of recycling

available.



Attractions
(4/10)

Energy Social Sustainability Others

The premises use a carbon footprint 

calculator, which is monitored and 

there are plans  for reducing the carbon 

footprint of the operations

The operator employs people who may be 

difficult to place in the work environment

The attraction has an environmental 

program or certification.

It is possible to offset one’s carbon 

footprint emissions when buying a 

ticket, or it is automatically offset.

A share of the profits goes to non-profit 

organization or to charity.

Directions emphasize the use of 

public transport and walking or cycling 

to the venue.

If the place has its own heating 

contract and an option to use district 

heating, then the heating is supplied by 

renewable district heating.

Information about accessibility and 

potential obstacles and barriers are clearly 

visible.

There are receptacles available for 

mixed waste, bio-waste, and for 

recycling paper.

If the place has its own electrical 

contract, 100% of the electricity used

is sourced from  solar, water, bio, or 

wind energy.



Key elements: 

Trust & 
Transparency
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Case 
Restaurant 
Nolla
Video link

https://vimeo.com/362763644


MyHelsinki
Think
Sustainably
opened in June 2019 
for citizens



47In August, PR & communication hit its peak



Intenational media were invited to Helsinki



” All festivals aim for 
sustainability but not all 

manage to be carbon 
neutral.” 

– The Independent 

Flow Festival 



50

https://www.dezeen.com/2019/08/14/helsinki-think-sustainably-app/https://medium.com/trendwatching-pulse/innovation-of-the-day-helsinki-4ab7be094ffc

http://tiny.cc/independent_think_sustain

https://www.lonelyplanet.com/articles/helsinki-think-sustainably

https://www.dezeen.com/2019/08/14/helsinki-think-sustainably-app/
https://medium.com/trendwatching-pulse/innovation-of-the-day-helsinki-4ab7be094ffc
http://tiny.cc/independent_think_sustain
https://www.lonelyplanet.com/articles/helsinki-think-sustainably


Results 9.8.-30.9.2019

Advertising Value Equivalency (AVE): 3.3 MEUR
Total Earned News Media: 225
News Potential Reach: 360M
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Development of 
the Service is 
on-going.
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At the moment
80 companies at 
the service

More coming…
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Learnings
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It is not easy to 
communicate about 
sustainability. 
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We are not ready 
and we are not 
perfect. But it should 
not hinder us from 
doing things.



By doing together 
we create the new 
normal.

57



Case 
Lonna
Video link

https://vimeo.com/356164712


Thank you!
Leena Lassila
@leenalassila
leena.lassila@hel.fi


